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Crystal Trumpeters




Jericho Drive In Theatre




Heritage
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Redbank Park- What a Gem?




..and Pet




Lake Dunn Sculpture Trail




Local Humour
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Tired Signage
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JERICHO STORE

JERICHO

HOME OF THE WORLD'S ONLY

CRYSTAL TRUMPETERS

BUSH NURSING MEDICAL CENTRE
PICNIC ON THE RIVER
ViIINI DRIVE-IN THEATRE
CARAVAN PARK
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BECAUSE JERICHO, QUEENSLAND IS BUILT
THE JORDAN RIVER SGUTH OF THE LAKEL )
GALILEE, WE DECIDED TO TELL THE STORY OF
THE ORIGINAL JERICHO. (JOSHUA 6)

THE ISRAELITES CAME, THEY MARCHED ONCE A
DAY FOR 6 DAYS AND 7 TIMES THE NEXT DAY.
THEN THEY BLEW THEIR TRUMPETS AND MADE A
LOT OF NOISE SO THE WALLS WOULD FALL DOWN
AND THEY COULD ENTER. (JOSHUA 18 - 22)

TO UNDERSTAND WHY A BUNCH OF DESERT
NOMADS EXPECTED THESE TACTICS TO WORK
AGAINST A FORTIFIED CITY WE HAVE TO GO BACK
40 YEARS BEFORE IT HAPPENED. THIS IS TOLD IN
THE OUTER CIRCLE OF ROCKS. (EXODUS - JOSHUA)
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Fading Murals




Empty Shops or Unused
Workspace?




The Pub’'s Future???







FIRST IMPRESSIONS

OF THE HOST COMMUNITY

1. As you drove towards the Host Community, what do you think of the messages
from 20 kms out preparing you for what the town offers? Did you fee| excitement?

2. How favourable an impression of the Host Community does the town's entrance
statements provide?

1 2 3 4 5 6 7 8 9 10
NEEDS URGENT SATISFACTORY EXCELLENT

3. After taking a five-minute drive through the Host Community without stopping,
what was your first impressions?

4. Rate and comment on the overall appearance of the mainstreet/CBD.

1 2 3 4 5 6 7, 8 9 10
NEEDS URGENT SATISFACTORY EXCELLENT

What did you like most?

Rate and comment on the window displays in the mainstreet /CBD .

1 2 3 4 5 6 7 8 =) 10
NEEDS URGENT SATISFACTORY EXCELLENT

j BANK OF L.D.L.10.5



The Community
Builders Program

A grassroots leadership program
that seeks to support local
community builders within a
efined cluster of communities to
better understand and build their
local and regional community and
economy.




rofessor Robert Manley




Prof Manley's Observations

»The key to economic success in rural
communities is tied directly to
investment in community leadership

ile agriculture is, and will remain
n important part of Nebraska's
economy, it no longer holds life and
death power over a community's
economy




Prof Manley's Observations

» There are two types of leadership exist in every
community - formal identified leaders who usually
represent a constituency and have position; and
community ‘'mover and shakers’ - community
builders who usually work from passion rather
than position

®» There is a need to bring together community
residents who are excited about making things
happen in their community

= The importance of community cooperation, of
nearby communities beginning to interact,
discover each other and work together to achieve
social and economic goals



Prof Robert Manley - §

'It isn't enough for a town to have good
leadership. Communities also must have
people - Community Builders - who
vigorously encourage and support a wide
range of activities which benefit the
community. These builders aren't self-
serving. They're interested in improving
and perpetuating their communities. Find
a community with both leaders and
builders and you'll find a community that
works'




What is the
recipe for being a
strong, resilient
and caring
community?




1. Continually invest in
proactive and shared local
leadership

'If your actions inspire
others to dream more,
arn more and become
ore, you are a leader.’

-John Quincey
Adams




2. Cultivate a positive
and proactive mindset

'You can’t move your town
to a different location.
You can move your town's
attitude in a different
direction’

-Heartland Center for Leadership
Development, USA




3. Practice healthy
community building
behaviours

‘The future of every
community lies in capturing the
passion, imagination, and
resources of its people’.

-Ernesto Sirolli




4 Impliment strong economic
development practices

C.A.R.E. Business
Strategy:

C-REATION
A-TTRACTION
R-ETENTION
E-XPANSION




Key Community
Building Blocks

1. Proactive and Shared
Local Leadership

. Positive Mindset

. Healthy Community
Building Behaviours

. Town WOW Factor

. Strong Economic
Development Practices
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Roy Powell

Nowadays towns are really not so different
from businesses, they need to keep
recreating themselves. Not so many years
ago country towns were subject to general
trends. They would all do well or all do
badly. The picture is now very uneven. The
successful towns are likely to be driven by
eople who are passionate and creative, who
ee an opportunity and go for it. You need
ommunities with a bit of get up and go

irit. Some have it, some don't.’




Heartland Center for Leadership
Development, USA

‘Conventional wisdom suggests that for a
small town to survive it needs to be near a
major highway, have significant natural
resources in the region, be close to a larger
city or have some other “characteristic or
circumstance” working in its favour. Yet in
eality, leadership is proving to be more
important than location and attitude is more
important than community size’




Town WOW Factor

"You never get a second
chance to make a good
first impression!’

- Will Rogers










‘Appié
town

is the
ugliest

DONNYBROOK is
one of the ugliest
towns in Australia
according to an in-
ternational com-
munity develo ment

expert arda-
nup &oesnt rate
much better.

Mr Peter Kenyon
last weck ave
Balingup, Bridge-
town, ollie and
Manjimup full
rolnts for commun-
initiative and
ort.
But Donnybrook
and Dardenup got
the thumbs down. .
:ényon ;said
Donny rnok-was o
ugly people just
{wanted to drive
’| through the town.

Appie

town

is the
gliest
DONNYBROOK is
one of the ugliest |
towns in Australia
according to an in-
ternational com-
munity development
cxpert, and Darda-

nup doesn’t rate
much better.

Mr Peter Kenyon !




Apple centre needs
to shine for visitors

' S '
BY CARMELO AMALFI

DONNYBROOK'S |

apple-shaped street lights
are losing their lustre to
the hundreds of visitors
who shoot through the
town without lookin
back, according to

development expert Peter |

Kenyon. i) i
Mr Kenyon, who" has
been wor with -WA,
Victorian an
&\an councils Tinding ways
to invigorate their towns,
S said the main reason peo-
~~~.ple were not stopping was
I~ that Donnybrook — like
~a~many country towns. —
(a was visually unappealing.
First impressions. were
vital to encouraging lon-
ger pitstops and spending.
Mr Kenyon said the
residents of Kaniva, near

the Victorian-South: Aus- ‘_;

tralian- border,. built Aus-

tralia’s most; attractive [

toilet block to get visitors
to stop. O

Donnybrook-Balingup
shire clerk John: Attwood
initially found Mr Ken-
on’s assessment a. little
ard to swallow but said
council was taking steps
to reverse the growing
drive-by trend.

Donnybrook ' tourist
information centre says
that last month, an extra
200 people stopped in
town compared with the
same time last year.

. vy

Most. of ihém 3 wer;

searching for apples. and,

apple souvenirs, said
centre manager Anne

South Afri- |-

Fruit drive: Shire clerk John Attwood tries the
Donnybrook product. PICTURE: JOHN EYANS

oms SIS

Smith street lights must
stay. :

© “Pll admit they look a
little old,” she said, point-
ing to the suspended plas-
tic apples from the old
railway station entrance.

. “But apples, which rep-
resent Donnybrook’s fruit
and vegetable growing

Chapple. ; ¢; ;+ #1: 7 history, are part of our
Errol Clay, 85, who has heritage. ;

been in business in Don-  “I wouldn’t have stayed

nybrook since 1928, was here so long if I thought

adamant the Granny Donnybrook was ugly.”
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centre is getting

DONNYBROOK'S new ‘ugly.
town' tag has inspired some
comical antics among Donnybrook
business people.

Shell service station takcaway
manager Jack McDonald claims he is
the ugliest man in Australia,

“But | do have some stiff competition
from the guys working at the recreation
centre,” he chuckled.

Mr McDonald capitalised on the ‘ugly
town’ label by advertising a special
salc on ugly hamburgers last woek.

" The communilz’ aquatic recreation
ots of milcage out of
Donnybrook’s “ugliest town® epithet.

“We tiink it is fantastic,” assistant
manager Ron Hartman said.

The recrextion centre has launched a
program of ‘uFly' activitics for the
ugly” people of the ‘uglicst town'.

“I don’t think it is anything for pcople
to get apset about,” Mr Hartman 5?!?(‘

| Label stirs
a bit of fun

Recreatipn centre fnanager Steve
Bennett said it didn’t matter w!othes
the main street ‘was ugly because
Donnybrook boasted the ‘best used
aquatic and * recication complex  per
capita in Australia.

" He said the teercation centre project

was a community cffort and illustrated
the community’s pride and uanity.

“About $50,000 worth of voluntary
labour goces in to this centre cach year
by local people,”™ he suid.

But Mr Bennett too thought Mr
Kenyon's point of view Iad been
posilive.

ity face, a kick up the bum and a pol:: in
capitalise on the ugly lov... .abel. Pictures: F.aUL WEBSTER

A X S | ; " . R “Somctimes we all need a slap in the
AHG VHE UBLY: S!.ell service station takeaway proprietor Jack McDonald, is selling ‘ugly burgers’ to “The beauty here is more in the
i : people than the surreundings,” he said.  the eye,’ he said.




I¥F YOU fefloie2ics2 tiv0 look
', L £y 2 otasrs
yhiogf {omerrow.
#ouifiell) ana Reger
S 2 helpin s (he
AN Lo Zukle s “ughiest
st 4" Wbel with an _H.y T-
shirt Day tomorrow. The T-
shirts will be launched under

the green apple lights on the

I vou

10k 1'm

SLp-.

\ town’ Day

main street at 11am. They are
the brainchild of Mr Bennet,
who manages Donnybrook’s
Recreation Centre. And town
maintenance worker Mr
Flecknell says he’s proud to

support the community prog-
ram. There will be an uglicst
trader contest and specials on
ugly apples and other ugly
products all day. More than
100 T-shirts already have

been snapped up by local
businesses, leaving only 150
left to sell on the day. Ugly
Day coordinator Judy Daniels
says profits will fund the pro-
duction of a ‘beautiful T-
shirt’ to be launched at Tele-
com’s Rally Australia Dﬁy
this month. Picture: PAUL
WEBSTER
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Jusinesses capitalise
on town’s ‘ugly’ tag

DONNYBROOK is gearing up for the
town's first official “Ugly Duy™ on
Friday.

‘The event is the result of eriticism of -
Donnybrook by consultant Peter Kenyon
who described the town as being “ugly”.

Twenty-seven local businesses have
agreed 1o support the day, five have re-
fused. wd six are yet to decide.

The businesses are planning tootfer “ugly”
specials such as “ugly” oil, “ugly” upples,
“ugly™ stationery, and “ugly” meat dis-
plays,

I-Shirts featuring the slogan “if you think
I'mugly. youshould see Donnybrook” will
be on safe at the Donnybrook-Balingu
Tourist Information Centre, Donnybroo:
Mechunical Services, the Fruit Barnand the
Donnybrook Recreation Centre.
~ Oneofthose tosupport thesale of T-shirts
is Rec. Centre manager Steve Bennett, who
swid the town should capitalise on being
called ugly.

“| think being called ugly is positive for
the town, as it has brought everyone to-
cether,” Mr Bennett said.

“1 think most people don’t think Donny-
brook is particularly ugly but.most( people
do believe the town could do with some
work.

“We're cerluiny getting alot of publicity
from being called ugly, and that is uniting
the town in & common cause.”

Mr Bennett said the idea of being consid-
ered ugly is “a short term thing, but the
enerey that being called ugly has created R
will g0 on a more positive cause”. e R o R

“People from outside Donnybrook are 3

b s : UGLY TO A ‘T’: Chamber of Commerce vice president Craig Clark and

commenting on this. [tis the most publicit . ‘ . A 2

the town has received.” he said. ¥ local businessman John Sheehan cisplay a T-shirt which will be for sale
“Peaple have heard about us in Perth, on Friday's “Ugly Day".

l')cmn;trk,‘Collic_:undIlurvcy.undmeyhuve Mr Bennett said he believed Donnybrook l?r?ceeds from the sf'llc of T-shirts on i

commented on it. residents had come to luugh at the situation, Friday would gotowards providing T=Shirts |

“Waord has got around.” *“with their tongue in their cheek”. with a more positive slogan later.
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Council gives support

DONNYBROOKXK’S
Mainstreet project: has
receivedthe Donnybrook-
Balingup Shire Council’s

support w1th the prov1 sion

\\

of $5,000;in kind.

‘Atthe June meeting, the
council agreed to provide
officeii* space = and
administrative support to
Mainstreet over atwo year

‘period to - assist the

community.
Mainstreet chairperson
Beryl Comber saxd the

committee::’ was

',apprematxve of the
support.

Mrs Comber said the

| idea”: “to = adopt the

Mainstreet..project came

{ from “the* community

planning day held last
November. s
Since- then-plans had

] .been ’drawn -up by
‘| Brookhampton architect :
-Bevan Knott, which had
been'presented to several." Donnybrook a far nicer place to
community - groups for. 7
“their consxderauop

“The plans propose ‘as
numberofsuggesnonsfor

| the town, including. a™
-proposal-to formalise a’*

town square which will |

| include Ayers Gardens, :-

and to make greater use of
the -closeness of. the:

Preston River to- the:.
¥ busmesses of town i

A NEW look for Donnybrook’s
main street.

That is the Donnybrook Chamber
of Commerce’s plans for the South
Western Highway in the town. :

The: Chamber’s” inaugural
presxdent Christine Huts said owners
of buildings in the main street and
business representatives in the
.Chamber have accepted the plans
for change. ‘s -

“It’s a. progressxve and workable :
plan which is gaining support,” Mrs ;

Huts said.

.- Architect Bevan Knott, who drew
- up the plans, said the concept wasto .

~bring people backinto Donnybrook
".to.shop. -

~“What we hope to do is ‘make

“shop,™he said... .

+ The plan mcludes wxdemng the
footpath on the Eastern side of the

:South - Western - Highway, to
encourage “commerc1al and social.

Sty

Mr Krbtt said this would allow
“.the footpath to be used for displays,

. as.a social meetmg area and for

.sxttm;_.

“We hope w1denmg the footpath

ew look is sough

wm encourage people 10 put back -
the verandahs that were taken down: .

in the mid-60s, and bring buildings

in the town back to their original

architectural style,” he said.

->“At the same time as widening the
_footpath, we could put electricity
supplies underground and plant.~ i

suitable trees..

The plans also allow for a service
road between the rear of shops which
front-the South Westem nghway

"and the Preston River.

~ MrKnottsaida serv1ce road and a ‘
-walkway, with carpark space, and

areas for pedestrian traffic and social

" activities would add to the use of the =

Preston River.

““Another very meortant thmg s

to- promote: the idea. of a’ village

square and look at re-developing
"the-area- in front of the’ Railway.
: Statmn,” Mr Knott sa1d :

“Mr “Knott said
incorporated the carpark in front of

* the- Donnybrook-Balingup Tourist .
Information Centre -and . Ayres

Gardens into d4'town square, which

.could also mcorporate the hlStO"ls.

e -t

fihe: "‘pmn' :

former station master's house.
He said the plan also inc "ded

puttmg shelters on the Southeru sid
- of the proposed square for peoole .
*- using public transpor: and school
: buses

“Inthe square, one possibilityisto

‘put a rotunda for bands and
- . concerts,” he said. - —

“Street furniture such as tables 8
and chairs could be mcorporated Sk

‘Mr Knott said at this stage there

“ were no plans to have a similar paint
. scheme forall the properties fronting

the South Western Highway, but

some cohesion could be established -

by the use of similar street furniture,

“.light fittings and trees.

“From there, we think people may
wish to develop similar colour
schemes,” he said.

Mr Knott said there was also no

“plans for a bypass route for heavy

vehicles but plans were being made

to promote a lower speed for traffic

through town.

. He said a lot of businesses in the
“town rely on-passing traffic for
income. -

Mrs Huts said the plans are to be

‘discussed with a number of

community groups in town to alicw
for full commuzity consultation.

s vp
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DONNYBROOK Chamber of
Comme:ceis keeping the Mainstreet
project firmly on the agenda for the
coming year,

Chamber president Péter

" Shervington said the proposal is a

L\

major issue for the Chamber.

He is keen 1o heas from anyone in
the community with comments ona

'suggested plan torevitalise the Cen-

tral Business District of the town.

The plan, yet to be finalised. in-
cludes:

@ widening the footpath to en-
courage “commercial and social
use™;

® planting suitable trees; and

@ encouraging street furniture.

Also suggested is a scheme (o

GEie = DONNYBROOK-BRIDGETOWN MAIL, TUESDAY, APR

- Proposal catches eye of paint company

-

| B VA
itz
bt

provide a service road between the .
rear of shops which front the South
Western Highway and the Preston
River. -

Another section of the plan pro-'
poses a village square. including re-
development of the area in front of
the Donnybrook Railway Station
and surrounds.

The proposed plan has already
attracted interest.

A report on the plan published on
the front page of the Donnybrook-
Bridgetown Mail, March 14, was
seen by a major paint company rep-
resentative, :

After contacting the Mail's Don-

nybrook office, the company sent in
a proposal to the Chamber of Com-

IL 18, 1995

‘maintains

merce with a proposal to become
involved if the Chamber decided to

suggesta ce.amon paint scheme 1or

businesses in the town.

Mr Shesvington said the propocal
had been forwarded to the Cham-
ber's image and design commitlee
for consideration.

“It"s very early days yel.” he said.

Mr Shervington said also on the
agenda at last Monday's Cham.b.:.
of Commerce meeting was discus-
sion on encouragiag membership to
the Chamber. ;

‘The Chamber meelts on the first

‘Monday of each month at the L.on-

nybrook Recreation Centre.

The next meeting will be held on
Monday, May 1 at 7.45pm.

—



DONNYBROOK is the latest re-

gional centre to receive Govern-
- ment support to.help revrtallse its
business district.

Last’ Frrday, local‘MLA Dr Hrlda
Turnbull’ presented a’cheque for
$30,000 to the Donnybrook

Mainstreet Committee to help pay
up to half the cost of employing a

proyect officer for a year.*

provided . through Project
Mainstreet, co-ordinated by the
Department of Commerce and
Trade. T

"‘Donnybrook arms to mcrease
economrc activity in the town cen-

tre by upgradmg the area’s appear-
ance, developing business skills and. -

:attraetmg new. busmesses and cus-.‘

tomers,”” he said.

“The project’ ‘officer will co- ordl-
nate- streetscapmg enhancement,’

_ofganise: promotional activities,

~ help arrange retail and service train- i “Donnybrook a the lcnth town to”

ing for local busmess managers and

., staff.’

‘Regional Development Minister -
Hendy Cowan'said. the, funds ‘were -

These activities w1ll require addr

tional funding support from local s
e A survey of four town centres:
“The Government is pleased to S

business and the Shire.

support this-initiative which has -

 strong support from the local Shire,
~ the Chamber of Commerce, and the
: busmess communlty generally, and

from the South West Development
Commrssron 7
= Mr.Cowan sard Project Malnstreet ‘
whrch commenced only two years
.ago, was already provrdmg its
worth . .

~win approval for PrOJect Mainstreet
~funding and I'm sure it wrll benefit
1mmensely,” he sard

which haye had funding for two
years has shown impressive results,
“including 50 new business and.90
new jobs in areas covered by

_M_amstreet projects.

—

\\









Ugly duckling
Donnybrook

fights back

A TOWN which was dubbed one of
the ugliest in Australia, is changing its
image. .

The central business district of Don-
nybrook in the South West will be
wansformed under a Mainstreet
project.

A town square will be created, the
main street will become more pedes-
trian friendly and the Preston River
foreshore will link in more with the
shopping area.

Donnybrook is famous for its apples
but it gained natiopal notoriety last
year when a community development
consultant reported it ranked as one of
Australia's ugliest towns. -

The first stage of the beautification
will be a town square between the old
railway station and South Western
Highway, which is the town's main
street. ,

Architect Bevan Knott said the
square would feature a rotunda, chil-
dren's play area and flags of the
nationalities associated with the town's
fhistory — Aboriginal, Irish, English
and [talian.

“It will be a town square that really
represents the people,” Mr Knott said.

The national flags are also-the basis
for a new colourscheme suggested for
shops fronting the highway.



Four Simple Small Town Truisms!|

> 'You don't get a second chance at a
first impressions!’

> There needs to be "WOW' factor.'

> 'You need to be more than a dot on
the map.’

> 'The state of the main street is a
reflection of the pride and confidence
of a community.’






Gascoyne Junction, WA










Lesson 1.

Have fresh
eyes!

‘The hardest thing
to see is what is
in front of your
eyes’

-=Johann Wolfgang von

Goethe ~
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' DOGS ON LEASH
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'Design for
people, and you

Focus on people will attract

and streetlife, peo;?le.
ot cars! Design for

vehicles you will
attract vehicles’

- Margaret River Shire planning
document

Lesson 2.










Tuscany, Italy




Bassendean, WA




Beechworth Bakery, Victoria




Customers from 8am







Beechworth Bakery Coffee Voucher

COMPLIMENTARY ¢s 31001

ONE VOUCHER PER CUSTOMER PER TRANSACTION ONLY

COFFEE S 1T 0P
Your choice of...
Hot chocolate, cappuccino, coffee or tea

Ausgtralia’sg
Greatest Bagery

BEECHWORTH BAKERY

B b BEECHWORTH BAKERY




Invest in green spaces,

esson 3. trees and flowers..and
lots of them!




Kulin, WA




Bathurst, NSW
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Tamworth, NSW
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Margaret River




Norseman, WA
















Lesson 4.

Engage in
storytelling!

Never tell a
story because it
is true, tell it
because it is a
good story’

-John Mahaffy §F i [




Euroa, Victoria
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Halls Creek,
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Northampton pays tribute to footy stars
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The Light Photography work of
Peter Solness as illustrated in the
town of Hill End
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Art Deco and Coloured Lighting




Stir curiosity
Lesson 5. through

creativityl







Hundertwasser Toilets
in Kawakawa,

NZ
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Winton, Queensland

MUSICAL FENCE

The Musical Fence is a public musical instrument. It can be played with sticles,
plucked with finger or bowed like a violin. A complimentary collection of “found
sound” objects can be explored fo provide a percussive dccompaninient.

Try using a small piece of metal (eg. Pipe] to find different notes by ‘pressing and
sliding it up and down the wire in one hand while striking the wire withiaisticlcin
— other hand. Experimenf - Enjoy! Please return implements to the receptacles.




The 'Big Footy' in Ungarie, NSW- a tribute to
the local Daniher family.

Aims to bring some bounce
back into the town'.




Lake Grace, WA

SR T, e
Welcome to Lake Grace: The banner parying tribute 1o Nat Fyfe at the local hotel Fctue Swrame Beews
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Lesson 6.

Don't forget
humour!

Laughter is
the sun that
drives winter
from the
human face’

~Victor Hugo
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Halls Creek Meat Supply

Welcome you, and with typical JRimberley sincerity...

Toug h Tasteless,
F att Meat °Rc,5$
X "IFFY SEA FOOD'

NOW AVAILABLE
T SHIRTS
STUBBIE
HOLDERS
& CAPS

1829 8916 80 X”d
900 8976 80 Hd
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Key Lessons

>Have fresh eyesl!

»Focus on people and streetlife,
not carsl!
Invest in green spaces, tfrees
and flowers..and have lots of
them!

»Engage in storytelling!

»Stir curiosity through creativity!

»Don't forget humour!
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CORRUGATED CAPITAL
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Key Lessons

>Have fresh eyesl!

»Focus on people and streetlife,
not carsl!
Invest in green spaces, tfrees
and flowers..and have lots of
them!

»Engage in storytelling!

»Stir curiosity through creativity!

»Don't forget humour!
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36

Investing in our future by considering the “Whole Picture”

Vision: “To help build a strong and vibrant atmosphere through incubating,
nurturing and supporting sustainable new business and community ventures
in Ghnowangerup.”







IGA after






initiated by....

THE

HORSEPOWER
HIGHWAY

FOLLOW THE TRAIL THROUGH GNOWANGERUP
TO THE STIRLING RANGE NATIONAL PARK

ik oo

GNP 360~



The Horsepower .
Highway is a -
trail.... -

Their X-factor—the Stirling Range National Park

LOCAL stories, LOCAL history and their
UNIQUE ‘thing’

Initial development & funding came entirely by
individuals & businesses, within Gnowangerup

Wider community groups & tourism bodies became
interested & the trail has gained momentum

Now the Winner of 2 State community awards,
and 5 National Art awards

March 2023, WINNER "BEST OF THE BEST" in

lia treet Art Awards
s



Snowy Mad Max & Deisel....the fun’' guys
















’ainting the installation Source: Mark Fulgueras and Florian Franco

Immigrants




WINNER "BEST OF THE BEST"-
Australian Street Art Awards 2022




Shani
Graham

Eco-burbia




> Pl ‘ oy
['m“‘ £RS R PO

oF “BAYWATCH" £.00.0 3030
| | | MM AL INNABEE
&}m J/fz. ot J&JW :

é\"?;jg
g
§\ .
Qe
>
3
>

/J{Mamotafﬂ“"’? / wiih, woukd be
‘M%LWLMWOM is not Lan
gzww&tm&&m we make up for
mgfuwnmmd—&%m we d-

12

? ;
%

;
N
e
: ig '
1
LB

i
3
:
il

i
:
1
A







Beechworth, Victoria
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Case Study Beechworth Bakery

[ Employs 76 people

QTurns $8 million plus per year

3 Took $30,000 over the counter on one
ay

Attracts over 800,000 customers per

year

d Offers 200 products

[ Seats 300 customers

0 Has won the most significant Regional

Tourism Award in Victoria 3 times




Replicated the bakery in 5 other
towns (255 staff and $15 million in
total turnover)







Importance of

IS group

th

engaging




Rhys Williams, Mayor of City of
Mandurah




Marcus Westbury,

Creator, Renew Newcastle

‘The imagination, the sweat,
the enthusiasm and the
efforts of its people, are the
greatest resource that any
place has.’




Lunch Timel
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